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This is IKEA  
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WHO AM I?  
 
 
NAME :   Barbara Riedl  
NATIONALITY :  Austrian  
EDUCATION :   degree in political science and Publizistik  
  sales & marketing -degree  
  trainer  
BEFORE IKEA:  journalist  
POSITION :   PR Manager IKEA Austria  
  Social Responsibility Mgr. IKEA Austria  
AT IKEA SINCE:  2002  
FAMILY :   single mother, one son  
EXPERIENCE AT IKEA:  10 years  
FAVORITE IKEA PRODUCT :  FAKTUM kitchen  
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OUR VISION:  

TO CREATE  

A BETTER EVERYDAY LIFE  

FOR THE MANY PEOPLE  
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This is IKEA  

OUR BUSINESS IDEA:  

TO OFFER A WIDE RANGE OF WELL DESIGNED, FUNCTIONAL HOME 

FURNISHING PRODUCTS AT PRICES SO LOW,  

THAT THE MANY PEOPLE CAN AFFORD THEM  



2012 

 

5 

A VALUE DRIVEN COMPANY  


