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What makes people happy?

Sociability vs. GDP
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Happiness questions
World Values Surve
Taking all things together, would you say you

are:
A 1 'Very happy’

A 2 'Quite happy’
A 3 'Not very happy’
A 4 'Not at all happy’




Reliability of Happiness

Happiness is well correlated to:

A Authentic smiles (so called Duchenne smiles: this latter oc
when the zygomatic major and obicularus orus facial musc
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A Heart rate

A Blood pressure

A Psychosomatic illnesses such as digestive disorders and
headaches

A Electroencephalogram measures of frental brain activity

A Suicides
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The evolution over time
of subjective welbeinc

AHow far is general income growth likel
to Increase average happiness?

AThis is a question about time series
relationships




GDP and happiness, US, 191896
The Easterlin paradox
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Wellbeing trends across countrie

A There are international differences in long
term trends of subjective webeing (SWB)

A For instance: SWB slightly increased in sev
EU countries and decreased in the US In th
last 30 years




Declining Trend In US happines
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Life Sausfactuon; Ordered probit index

Trend in European Well-Being

0.20- Year fixed effects, from an ordered probit regression of
well-being on country and vear fixed effects
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What does predict the international
differences in the trends of
well-being?

A Income trends do not

A People do not become happier when a
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The Easterlin paradox

A The trends of happiness and income are
unrelated in the long run In:

I developed countries
| developing countries
I all countries together

(Easterlin and Angelescu 2009)




Happiness & GDP in Developed Countrie
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Happiness & GDP in Developing Countri
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Happiness & GDP In all countries
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What predicts happiness
over the longrun: social capital does

A What happensn this kind of regressions
when income Is substituted bgocial capital
as the independent variable? (Bartolini,
Bilancini and Sarracino (2009)

A The measure of social capital: share of the
populationmember in at least one group or
association

A Data:World Values Survey, waves11980
2005)




Groups and associations

Social welfare service
for elderly

Religious organizations

Education, arts, or
cultural activities

Labour unions
Political parties
Human rights

Conservation, the
environment, ecology,
animal rights

Youth work
Professional associations
Sports or recreation
Womenos group
Peace movement

Organizations concerned
with health

Consumer groups
Other groups
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Happiness & Social Capital
Developed countries (15 years)
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Happiness & Social Capital
Developing countries (15 years)
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Happiness & Social Capital
All countries (15 years)
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A World-wide evidence: Happiness and GDP
unrelated in the long run while happiness a
sociability are strongly and positively relatec




Evidence fromwithin-countriesdata

Can withincountries data give us a more
detailed picture of what determines the
changes in welbeing over time?




Declining Trend
In US happiness (1973004): Why?

The trend of US happiness is predicted by 4 forces
that drive such a trend In opposite directions
(Bartolini, Bilancini and Pugno 2008, GSS data)

U Increase in income

U Social comparisons

U Decline of relational goods

U Decline of trust In institutions

Relational goods and trust in institutions:
components of social capital



Social comparisons

A Mrs. Jones compares what she owns with what is owned by
other persons, said reference groups

A Having a lot may seem little to Mrs. Jones if those she
compares herself to, have more

A An increase in income has a positive impact on the-lig
of Mrs. Jones but an increase of the same size In the Inco
of her reference group, offsets about 2/3 of such an impac

A Growth raises happiness if what matters for happiness is t
have a bigger car, not if what matters is to have a bigger c
than your neighbour




The decline in relational goods

The trends of the various Indicators document:

A An increase in: loneliness, sense of isolation,
Instability of families, generational cleavages, mist

A A decrese in: social contacts, honesty, solidarity,
social participation, civic engagement




Predictors of the
decline in US happiness

The predicted negative impact of:

A Social comparisons
A Decline of relational goods
A Decline of trust in institutions

more than offset the predicted positive impact
of the Increase In Income




Relational goods matter

A If relational goods had remained at its 1975
level, happiness might have substantially

Increased

About 10% !

This Is the growth rate of household income
needed to compensate for the happiness los:
due to the decline in relational measures
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Lessons for measuring wdiéing

AThepurchasingpower, measuredby GDPjs one componentof
well-beingbut is not all that matters

AThequality of relationalexperiencecannotbe purchasedout is
Important for well-being

AA credibleindicator of well-being must also take into account
socialcapital




Social capital and happiness in
Europan countries

A In many Europan countries happiness and
social capital increased in 192000
(Sarracino 2008, WVS data)




Trends of relational goods 19&000
(Sarracino 2008, WVS data)
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Trends of relational goods 19&000

Putnam's group Germany

1,098
1,0

/

0,522

— Mean values
Demographic controls
Familiar status

= Education

Economic

\\ 0,366
0,292




Happiness trends 19800

Happiness- Germany
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Trends of relational goods 19&000

Trust- Italy
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Trends of relational goods 19&000

Putnam's group Italy
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Happiness trends 19800

Happiness- Italy

M

o 0,346

= \|ean values

— Demographic controls

- Familiar status

= Education




Trends of relational goods 19&000

Trust- Sweden




Trends of relational goods 19&000

Putnam's group Sweden
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Happiness trends 19800

Happiness- Sweden
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Trends of relational goods 19&000

Trust- Denmark




Trends of relational goods 19&000

Putnam's group Denmark
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Happiness trends 19800

Happiness- Denmark
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Trends of relational goods 19&000

Trust- Netherlands
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Happiness trends 19800

Happiness- Netherlands
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Trends of relational goods 19&000

Trust- France
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Trends of relational goods 19&000

Putnam's group France
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